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Social Media in Greece Research by Humble.

| 4.000+ Responses
All Age groups
Major Social Media Platforms (FB, IG, TikTok)
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Most popular age groups by platform:
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Compared to all social media platforms,
TikTok has the youngest demographic.
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How many Social Media accounts do you have?
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*TikTok users are more picky! TikTokers have an account in fewer social channels
than other users.
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Responses by f users

In which Social Media platform do you have
an account?

None
Facebook
Instagram

TikTok
Pinterest
YouTube
Linkedin

Twitter

Twitch

BeReal

Reddit

Other
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Responses by . users

In which Social Media platform do you have
an account?

None
Facebook
Instagram

TikTok
Pinterest
YouTube
Linkedin
Twitter
Twitch
BeReal
Reddit
Other
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Responses by cr users

In which Social Media platform do you have
an account?

None
Facebook
Instagram

TikTok
Pinterest
YouTube
Linkedin
Twitter
Twitch
BeReal
Reddit
Other
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@NSIGHD)

YouTube & Pinterest score very high in
every user group
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How much time do you spend daily
on Social Media?

1-2 hours (34%) 2-4 hours (30%) 4+ (25%)

1-2 hours (28%) 2-4 hours (41%)

1-2 (18%) 2-4 hours (42%) 4+ (38%)
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Time tik-toks on TikTok! &

Currently, the “heaviest users” of Social Media
are the users of TikTok.
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How many times per day do you open Facebook?

None

6

2%

At least 1 time

38%
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Percentage of users that have a Facebook Account:

¢ CEN

Humble. Presents Research Insights



R.l.P. Facebook ~

Facebook is being abandoned by younger
audiences and seems to becoming
a Social Media Network of

the older generation.

Research Insights
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TikTok users are the “early adopters” - they are
the first ones who will adapt to and embrace
new platforms and the first who will abandon
aged platforms.

Their majority has a Facebook account
but does not log-in regularly.
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Responses by f users

In which Social Platform do you spend
most of your time?

13-18:
Youtube (37%) Instagram (25%)

19-24:
Instagram (48%) TikTok (18%)

25-34:
Facebook (28%) = Instagram (28°%)

35-65+:
Facebook (80%+)
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Responses by . users

In which Social Platform do you spend
most of your time?

13-18: 45.54

Instagram (41%) TikTok (30%) Facebook (29%)
19-24: 55-64:

Instagram (64%) TikTok (20%) Instagram (49%) Facebook (30%)
25-34: 5:

Instagram (68%)

35-65+:

6
Instagram (70%) TikTok (12%)

Facebook (67%) Instagram (
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Responses by cr users

In which Social Platform do you spend
most of your time?

13-18: 45-54
TikTok (62%) am (28%) TikTok (60%) Facebook (20%)

19-24: 55-64:
D CEN T
25-34: .

TikTok (66%) Facebook (38%) TikTok (37%)
35-65+:
TikTok (64%) Youtube (17%)
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Every “book” has a last page =
(INSIGHT)

Facebook users* are the only ones that say

they spend most of their time at a different platform.

@NALYSIS)

This means, that users (ages 13-34) are going
to spend less time on the platform or/and abandon
it whatsoever.

*The ones that responded to our research via Facebook
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Instagram, you dropped this '#
@NSIGHT)

Instagram users* spend the majority of their time in the
platform. Their second social medium of choice is TikTok
(younger ages) or Facebook (older ages).

@NALYSIS)

This means that Instagram is not threatened by TikTok yet.
In fact, at the moment it is the Social Media King in Greece.

*The ones that responded to our research via Instagram
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Once you get on TikTok, you can never go
@NSIGHT)

TikTok users* spend the majority of their time in the
platform. Their second platform of choice is Instagram
(younger ages) or Facebook (older ages).

@NALYSIS)

Even the older ones, are very engaged with the platform -
a fact that shows that if you get to know the platform then you
become “addicted” regardless of age!

*The ones that responded to our research via TikTok
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Your Favorite Social Medium is...

f Facebook (32%) Instagram (20%)

Instagram (49%) TikTok (18%)
TikTok (40%) gram (40%)
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#Instalove £\
Greece’s most favorite Social Media right now overall is:

FAVE SOCIAL MEDIUM IS:
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Greece’s favorite Social Media right now:

40.00%
30.00%
20.00%
10.00%
aw
0.00%

Instagram  TikTok Facebook YouTube Pinterest Other None
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@NSIGHT)

Instagram, TikTok and YouTube are Greece’s most favorite
social media!

We asked users “Which is your favorite Social Media platform”
and they responded! This reveals the user intent to spend
more time in any given social media platform, predicting
which platforms will remain at the top of user’s preferences
for the near future.
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Responses by . users

Have you visited a place/shop you saw on Instagram?

f CEEE
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Responses by cr users

Have you visited a place/shop you saw on TikTok?

f CI=

o CIZI
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Responses by f users

Have you visited a place/shop you saw on Facebook?

f Yes (29%)

Yes (7.5%)
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Instagram is Greece’s most influential Social Media
platform in terms of driving consumer intent

f CH
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Instagram is a “selling machine” ﬁ

It is notable that 50% of Instagram users
said they were influenced by the platform
to buy something or to visit a place!
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Our Humble Tip: '

This means that most of your media budget
should be allocated to Instagram, whether
the goal is direct sales or branding.

All you have to do is have scroll-stopping
Instagram content to grab users attention.
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And what do we mean by Scroll-Stopping content?

Take a look:
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https://humble.gr/insights/1-video-phone-dip.mp4
https://humble.gr/insights/video-apodektost.mp4

(9 Scroll-Stopping Content by Humble.
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(9 Scroll-Stopping Content by Humble.
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https://humble.gr/insights/4-video-floating-light_3.mp4

(9 Scroll-Stopping Content by Humble.
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Scroll-Stopping Content by Humble.
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(9 Scroll-Stopping Content by Humble.
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(TL.DR)

According to our analysis Instagram is the Leading
Social Media Platform in Greece. It is Greece's favorite
social media channel of choice and has the most
influence in driving people to buy.

(STATS)

According to the platform 3.8M - 4.4M Greeks have
an Instagram account.

According to Similarweb it is
the No7 most visited website in Greece.
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Responses by . users

How many times per day do you open Instagram?

— 13-18: 5+

— 19-24: 5+
— 25-34: 5+
— 35-44: 5+
— 45-54: 5+
— 55-64:1-2
— 65+:1-2
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Responses by users

How much time do you spend on Social Media
overall?

— 13-18: 2-4 hours
— 19-24: 4+ hours
— 25-34: 2-4 hours
— 35-44: 2-4 hours
— 45-54: 2-4 hours
— 55-64:1-2 hours
— 65+:1-2 hours
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Stories VS posts Responses by (O] users

How do you use Instagram?

| only swipe right | only scroll down to view posts | do both
to view stories

25% 26% 42%

Q Qv (v Je]:
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Our Humble Tip: '

If you do not use stories, you lose 25% of your audience.

Nevertheless, even if you do use stories but do not apply
the right creative strategies to make your story compelling

and scroll-stopping, then again you might lose 1 out of 4 people
of your audience.

Moreover, if your audience is younger, you
might lose up to 40% of your users (younger users swipe right
to see stories and scroll less to view posts).
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How to conquer Instagram with your stories:

;
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https://humble.gr/insights/5-reels-tinder.mp4
https://humble.gr/insights/5-reels-tinder.mp4
https://humble.gr/insights/stories-products.mp4
https://humble.gr/insights/3-video-strawberry.mp4
https://humble.gr/insights/09-halloween-video-story.mp4
https://humble.gr/insights/7-video-kouloxeris-story.mp4

How to conquer Instagram with your stories:

THANOPOULOS MILLHOUSE MILLHOUSE
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Instagram might be the most loved, but TikTok
covers a whole new spectrum of nheeds.

TikTok does not threaten Instagram yet. Instagram users

are engaged with the platform and they actually name it their
favorite social channel!

It does seem that at the moment though TikTok complements
Instagram as the second most favorite platform and people use
it to entertain themselves in a different way they use Instagram.
But, this is always likely to change!
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Shhh...
Here is another secret Humble Tip: ¥

TikTok and Instagram ‘rivalry’ is a huge opportunity for digital
marketers. It drives people to consume more content and spend
more time online, while giving marketers new formats

to target users.

TikTok is being consumed like Netflix and this means that

users are focused on the content, they are undistracted and willing
to consume video content that entertains them - even if it’s an ad.

Humble. Presents Research Insights



Video ads can be problematic on
Instagram and Facebook,

as the formats can be restricting
(muted, small dimensions, etc).

Now TikTok solves this problem, giving
marketers the space
they need to reach their audiences.

Humble. Presents
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It takes two to tango \

There is enormous room for growth on TikTok. Almost half of
Instagram users say they do not open the TikTok app (yet).

According to our analysis this is going to rapidly change, and
those users will spend most of their time in the two platforms
(Instagram & Tiktok), increasing their overall time spent on

Social Media.
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]
Cancel your plans, = you might need
some extra time for SoMe.

As we found out from the analysis, once users get to know
TikTok, they become engaged with the platform and spend
more time on it.

Therefore we assume that the 50% of Instagram users that

do not currently use TikTok, are not yet engaged with the
content of the platform, and as soon as they become engaged
they will add TikTok to their daily content consumption.
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Is Instagram threatened by TikTok? &

Nevertheless there is high affinity between Instagram usage
and TikTok usage. Most of Instagram users state that their
second platform of choice is TikTok, and we assume that this
is going to apply for the majority of the users on Instagram.

Therefore, we predict an enormous room for growth

on TikTok from Instagram users that do not currently

use TikTok frequently or at all. 'L? _
.

_\ bt
Gh gh, that’s why Marx\_ ¥

added reels on Instagram.
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UNSIGHTD
Instagram users are also “heavy” YouTube users.
It is their third favorite Social Media Platform and

the majority visit it on a daily basis.
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Looking for something? 39
Just Google it... YouTube it, TikTok it, or Instagram it!

@EARCH HABITS)

Google is still the King, but It is not only about Google anymore.

@EE GroUP 13528) they mostly go to Google as a first choice, but
several users check YouTube & TikTok too to complement their searches.

@OLDER USERS 2544) they also use Google first but they complement
their searches looking on Instagram, TikTok & YouTube.

@BERS OF THE AGE GROUPHEE® use mainly Google, but they also check
YouTube and Facebook.
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How many times per day do you open Fecebook?
(TL.DR)

According to our analysis Facebook is currently under turmoil.
Younger users are abandoning the platform and it is becoming
the social medium of the older generation. Although, it is the
No.4 most favorite social medium in Greece, and it still drives
consumer intent.

(STATS)

According to the platform 3.8M - 4.4M Greeks have a
Facebook account.

According to similarweb it is the No3 most visited website
in Greece.
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Responses by f users

How many times per day do you open Facebook?

— 13-18:1-2
— 19-24: 3-4
— 25-34:1-5+
— 35-44:1-5+
— 45-54:1-5+
— 55-64:1-5+
— 65+:1-4
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Responses by f users

How much time do you spend
on Social Media overall?

— 13-18: 1-4 hours
— 19-24: 4+ hours
— 25-34: 2-4 hours
— 35-44:1-2 hours
— 45-54:1-2 hours
— 55-64: 2-4 hours
— 65+:1-2 hours
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Responses by f users

Their favorite Social Medium:

35.44: Facebook

Youtube

45-54: EREE=]s]s]s]4

{1 Facebook (80%+)

Humble. Presents

Facebook users, unlike Instagram
or TikTok users, were the only
ones that didn’t select Facebook
as their favorite social platform -
despite us asking them on
Facebook.

This means according to our analysis, that they
will likely soon reduce even further the time
spent on the platform, or even abandon it
entirely. Only older age groups declared
Facebook as their favorite social media platform.
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Responses by f users

Have you visited a place/shop that you saw on:

Facebook Instagram TikTok

(Response: YES) - 29% (Response: YES) - 23% (Response: YES) - 6.5%
— 13-18: 25% — 13-18: 31% — 13-18:19%

— 19-24: 20% — 19-24: 36% — 19-24:16%

— 25-34: 27% — 25-34: 27% — 25-34: 7%

— 35-44: 27% — 35-44: 23% — 35-44: 7%

— 45-54: 34% — 45-54: 9% — 45-54: 2%

— 55-64:47% — 55-64: 6% — 55-64: 0%
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Oldie but goodie &

Facebook is still a valuable channel for Marketers.
It still drives consumer intent, and actually it is the second most
influential channel in driving sales - but mainly for older age groups.

Those users that are still engaged with the platform are heavily
influenced by it when shopping (29%) but their equally
influenced by Instagram (23%).
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Our Humble Tip: '

As long as there is traffic on Facebook, as marketers we should
continue to advertise in it and produce content, whilst keeping
in mind our target audience and how the platform is shifting.

Check out some Scroll-Stopping Facebook visuals:
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(9 Scroll-Stopping Content by Humble.

KATERAEE
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https://humble.gr/insights/avin_app_ad_post.mp4
https://humble.gr/insights/11-OutOfFrame-video-1200x1500-FB.mp4
https://humble.gr/insights/world_Sustainability_video_for%20video_1.mp4

(9 Scroll-Stopping Content by Humble.
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https://humble.gr/insights/world_Aporrofitikotita_OutofFrame_2_for_video_1.mp4

How many times per day do you

open Facebook?

(<ut: i 1-5+ (95%) None (5%)

19-24:

1-5+ (81%) None (19%)

riE L 1-5+ (75%) None (25%)

OV 1.5+ (74%) None (26%)

FIXIN 1.5+ (67%) None (33%)
XN 1-5+ (71%) None (29%)

(28 1-5+ (78%) None (22%)

Humble. Presents

The answer “None” drove a
high percentage, - unlike the
corresponding answer of
Instagram and TikTok users.

The trend of people slowly abandoning the
platform can only be spotted on Facebook
at the moment.
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How many times per day do you open TikTok?

iR 1-5+ (50%) None (50%)

el -5+ (59%) None (41%)

The answer “None” represents
Egadl 1-5+(53%) None (47%) the amount of people that have
P 1.5+ (36%) None (64%) not yet discovered TikTok.

According to our analysis we believe that

SRt -5+ (24%) None (76%) the answer to this question will rapidly change
in the next 1-2 years, even for Facebook users.
AFXE  1-5+ (11%) None (89%)

S 1-5+(12%) None (88%)
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How many times per day do you open YouTube?

1318: (A ELA 1-2 (37%)

XI5+ (20%) 1-2 (43%) YouTube is preferred by
Facebook users as well.

53 Gl 24 YouTube is not threatened
PN 3.4 (21%) 1-2 (47% by any social media platform

and has an engaged audience
45-54: QPR 1-2 (52%) in all age groups.

XY 45 (17%) 1-2 (39%)

Humble. Presents Research Insights



Looking for something? 39
Just Google it... YouTube it, TikTok it, or Instagram it!

SEARCH HABITS

YOUNGER USERS ’ The vast majority is using Google but they
complement their searches with YouTube & TikTok.

(OLDER USERS 25-44) Google + YouTube + Instagram.
(USERS OF THE AGE GROUP45#) Google + YouTube + Facebook.
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CTLDR)

TikTok is already the 2nd most favorite Social Medium in Greece.
It has the most engaged users, meaning that TikTok users
dedicate more hours online and consume more content
compared to every other major Social Media Platform.

Also, TikTok has currently the youngest user demographics.

(STATS)

According to the platform 3.5M Greeks have a TikTok account.
According to SimilarWeb it is the No.5 most downloaded app
on the App Store.
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Responses by (r users

How many times per day do you open TikTok?

— 13-18: 5+

— 19-24. 5+
— 25-34: 5+
— 35-44: 5+
— 45-54:1-2
— 55-64:1-2

Humble. Presents Research Insights



Responses by d users

How much time do you spend
on Social Media overall?

— 13-18: 2-4 hours
— 19-24: 4+

— 25-34:2-4

— 35-44: 2-4

— 45-54:1-2

— 55-64: 2-4

— b65+:2-4

Humble. Presents Research Insights



Hooked on TikTok? ¢ You’re not alone

38% of the users spend more than 4+hours

per day on Social Media.

This is why TikTok has the most engaged social media
users in its arsenal.

In addition to this, keep in mind that currently, the
early adopters of the Digital world are using TikTok
and are already engaged with the platform.

More users - and BRANDS - will follow!

Humble. Presents Research Insights



Responses by d users

Their favorite Social Medium:

13-18: @RLEIEEE]

19-24: TikTok

25-34: EEEL4[e1

35-44: QL4 [e]

45-54: WL 4[]

55-65+: QI q[e]
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Their favorite Social Medium:

Instagram goes strong even when it comes
to the most engaged TikTok audience, the group
13-24. So for now, TikTok does not pose a threat
to Instagram’s future - but this can change!

MAKE INSTAGRAM
INSTAGRAM AGAIN.

TikTok is that you? e e
We have already seen Instagram making changes
to compete with TikTok, such as creating reels or
changing the algorithm to show in the feed content
from similar accounts to the ones users interact with, v
without following them. B
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Responses by d users

How many times per day do you open...

TikTok Instagram Again, TikTok’s usage does

— 13-18: 5+ — 13-18: 5+ not influence negatively

— 19.24: 5+ — 19-24: 5+ Instagram’s usage for now.

— 25-34: 5+ — 25-34: 5+ They actually complement each other in

— 35-44: 5+ — 35.44-3-4 people’s content consumption rather than
competing each other at the moment -

— 45-54:1-2 — 45-54:1-2 however, it is important to note that users

— 55-64:1-2 — 55-64:1-2 do spend more time on TikTok.
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Responses by d users

How do they use TikTok’s feed?

30%

use only the Starting page (For you)

IMSIDE the LARGEST
Apartment in NYC
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An opportunity “for you” and your brand A
(NSIGHT)

The vast majority of TikTok users use only the For You page,
consuming content from accounts they do not follow.

@NALYSIS)

This presents an enormous opportunity for marketers, as TikTok
distributes content to people that are not following you,

giving you the opportunity to literally reach millions of people
with zero budget.

Actually, TikTok is the only social network providing this opportunity.

Humble. Presents Research Insights



Here, are the top tips to reach millions
of people with zero budget:

How to TikTok - in headlines!

~ (for more, do give us a shout!)

— Capture the audience’s attention in the first 2 seconds

— Don’t make ads, make tiktoks: this means creating native,
authentic content tailored to the platform

— Join in on trends

— Partner with creators

Humble. Presents Research Insights



(9 Scroll-Stopping TikToks by Humble.
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(9 Scroll-Stopping TikToks by Humble.

T ek cxce o e
w Gt oo 4

(part 2)

1100.000+
TikTok Views for Chillbox!
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Responses by d users

How do you use Instagram?

(I only swipe right to watch stories) - 42% (1 only scroll down to see posts) - 10%

— 13-18: 45% 13-18: 8%

— 19-24: 40% 19-24:10%
— 25-34:36% 25-34:16%
— 35-44:16% 35-44: 22%
— 45-54: 9% 45-54: 27%
— 55-64:10% 55-64: 53%
— 65+:13% 65+: 25%

Humble. Presents
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Are you for “reel”? -
@NSIGHT)

Younger users tend to swipe more and scroll less.

@NALYSISD

They do that to receive video content, instead of image posts.
TikTok has cleary influenced people to prefer short, video content,
instead of static posts (TikTok users swipe more than their same
age counterparts on Instagram - this is the TikTok effect).

Humble. Presents Research Insights



No filter please! @

Users prefer native and authentic content.

Who doesn’t love a good behind the scenes, sneak peek,
raw material?

And they are more likely to find that on stories rather than
posts, that are more polished.

Humble. Presents Research Insights



Younger users like to consume video content
instead of static posts/photos

Humble. Presents
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Responses by (r users

| consider TikTok as something between
Netflix and a Social Medium - 40%

— 13-18: 41%

— 19-24: 37%
— 25-34:30%
— 35-44:30%
— 45-54:34%
— 55-64:42%
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Responses by d users

Have you visited recently a place/shop

that you saw on...

TikTok

(Response: YES) - 27%

Humble. Presents

13-18: 27%
19-24: 29%
25-34: 25%
35-44:16%
45-54: 20%
55-64: 21%
65+ 25%

Instagram

(Response: YES) - 36.5%

13-18: 36%
19-24: 45%
25-34:19%
35-44: 24%
45-54: 21%
55-64: 21%
65+ 25%

Facebook
(Response: YES) - 7.5%

13-18: 5%
19-24:12%
25-34: 23%
35-44: 28%
45-54: 27%
55-64:32%
65+ 25%

Research Insights



TikTok made me buy it ®
@INSIGHTD

For TikTok users, the platform is influential in terms
of driving buying intent.

(I mean, we have all seen the hashtag
#tiktokmademebuyit), but Instagram is
way more Influential! On the other side,
Facebook influences more the older users. % 5

(01 TikTok Made Me Buy It Amazon ‘\\LlnrH'm:u -

:;L:\F-:E::i m
e g 5
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Their Search Habits. ©®

@AGE GROUP 13-:24) they mostly still go to Google as a first choice,
but they also check TikTok & YouTube to complement their searches.

(OLDER USERS 25-44) they also use Google first but they complement
their searches looking on YouTube, Instagram & TikTok.

@SERS OF THE AGE GROUP#E® use mainly Google, but they also check
YouTube and Facebook.
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TikTok in your own words...!

To mooo kahd SouAelEl o alyopiBpog Pe

Oe Seupivec aAYOPIB LS OKOTTO va HoU oepRIpEL TO TEPLEXOUEVO TTOU

TIOU HEPIKEG (POPEG VORITLY TG Hou apecet
YWwPILOUAOTE Xpovia &

Agv uTTapyE! o povotovia !

Ta cuveyopsva scroll mow Em““r“’ﬁmm“ﬂ v
WITOPELS Vol KAVELS KAl TO LRI F“F-“ Tun u\ﬂpu.rmmm
unlimited content BuawupaTwy evis TEROG gival
O TTROCITO AGYO TLIV I}y
ToU TIEPEXEL !
Works great for my ever-grow-
ing adhd. My attention span is
2.5 seconds long and all the (e Tt e o P e e T e

damn sound jingles are stuck in
my head. Fabulous and evil.

H elkohn evpeon autol

Tow omolou Yraxviu.
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(TL,DR)

According to our analysis Youtube is the 3rd most
favorite Social Media Platform in Greece.

It is the place where every generation meets.

(STATS)

According to the platform 7.4M Greeks are active on YouTube.

Humble. Presents
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YouTube is the 3rd most favorite
Social Platform in Greece.

40.00%
35,90%
30.00%
20.00%
- I i l .
000% m ﬂ

Instagram  TikTok Facebook YouTube Pinterest Other None
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Responses by @ users

Percentage of users that have
a YouTube Account:

f CHEE
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Responses by @ users

Most popular age groups on YouTube:

19-24 13-18
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Responses by @ users

(9 How to win the Skip button on Youtube.
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https://humble.gr/insights/Wolt%20FV%2053%20sec%201920x1080.mp4

Responses by @ users

(9 How to win the Skip button on Youtube.
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https://www.youtube.com/watch?v=UNGKrK9ertk

Responses by @ users

(9 How to win the Skip button on Youtube.

Humble. Presents
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https://www.youtube.com/watch?v=Cea4F4i_D4Y

Youtube’s power is behind the throne &
@NSIGHTD

YouTube is the second largest search engine.

@ENALYSE)

When users search on Google, they also check YouTube

to get more info about their searching topic.
Hence why your YouTube ads, content and channel can

prove very powerful!
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Let’s talk business ™"

Linkedin is the leading professional
network in Greece.

According to the platform, 21M
Greeks have a profile.

Humble. Presents
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Responses by in users

Percentage of users that have
a Linkedln Account:

f CHE
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Responses by [N users

Most popular age groups on Linkedin:

25-34 45-54

How much time do they spend on Social Media:

1-2 hours (40%) 2-4 hours (24%)
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Other social media platforms

BeReal. 3 ® L
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Pinterest is often overlooked by marketers,
although our research has shown that

it is a very popular network across

all age groups.

According to the platform, 1.69M Greeks have a profile.
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Responses by (p users

Percentage of users that have a Pinterest Account:

f CEE
; CEEE
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Responses by (P users

Most popular age groups on Pinterest:

19-24 13-18 25-34
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Twitter is still here! &

Our research has shown a steady demographic
profile and usage of the platform.

According to the platform, 706.7K Greeks have a profile.
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Responses by ’ users

Percentage of users that have a Twitter Account:

| CEm—

¢ CEED
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Responses by ’ users

Most popular age group on Twitter:

Humble. Presents Research Insights



R CE
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Responses by BeReal. users

Percentage of users that have a BeReal Account:

f @
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Responses by BeReal. users

Most popular age groups on BeReal:

19-24 13-18
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Responses by ﬂ users

Percentage of users that have a Twitch Account:

f €D
J Gl
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Responses by ﬂ users

Most popular age groups on Twitch:

19-24 13-18
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Some key #
takeaways...
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C¢INSIGHT)

The Age group 19-24 is the most Social Media savvy demographic.
They are the most engaged users and they spend more than
4+ hours per day on various platforms.

On Instagram, the older a user is, the more likely it is to scroll down
to discover content, while the younger, the more likely it is
to swipe right searching for video content.

YouTube is the meeting place of all generations, from youngest to oldest.

Humble. Presents Research Insights
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To reach your target audience you need to understand

the modern customer journey, which is more complex

than ever. You have to target the right type of content

to the right people, from the right touchpoints, at the right time.

TikTok users where the most willing to answer to this research.
Also the cost per response was the lowest on TikTok and
especially for the younger users.

This proves once again that TikTok users are the “heaviest users”
of social media!
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Guess what? There is no such thing as the typical
Greek social media user.

There are different tribes of users. Some tribes are more populated
than others. For instance, there is the tribe consisted of young
people that still don’t use TikTok, but nevertheless they still
abandon Facebook. Those users are turning to Instagram

and YouTube. Another tribe is the young people that engage

with Facebook, and there is another tribe, the one consisted
of young people whose their favorite platform is YouTube.

Humble. Presents Research Insights
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These tribes help us predict usage behaviours.

For instance, the older a user is, the more probable it is
to use Facebook. The younger a user is - and if they
are active on Facebook- the more probable it is to

be a “light” social media user, breaking the pattern
followed by the majority of young users.
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@NSIGHT)

TikTok does not seem to pose a threat on Instagram. “&*
Even, the most engaged TikTok users, say that both
TikTok and Instagram are equally preffered platforms.

Humble. Presents
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Are you filming? [~ rec]

When younger users where asked “what do you like
the most about TikTok”, they said “the videos”.

This indicates that the younger a user is the most probable
he is to seek video content.
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Research Insights

f



d ©

C¢INSIGHT)
Keep on swiping! [a

This is also obvious by the fact that they are also heavy users
of YouTube, plus on Instagram they swipe right to watch stories,
rather than scrolling down to see posts.
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CINSIGHT)
Instagram is king! @

Instagram right now is the undisputed king of social media in Greece.
It has the biggest influence on consumer behaviour and users

(even "heavy" TikTok users) name it as their favorite social medium.
That predicts, according to our analysis, that Instagram will remain
the king of social media for the foreseeable future.
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@NSIGHD
Facebook please shape up or ship out! **

Facebook users are the “lighter” social media users.
They dedicate less time on the platform compared to users

of other major social media platforms.
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Tell us your content preferences
and we will guess your age &

To target the younger generation you need to create video content.
You have to produce Instagram Stories, TikToks, Youtube videos.
On the other hand, to target the older generation you have

to be on Facebook, and you have to produce more static content
on channels such as Facebook and Instagram, but also to be
placed on Google Display Network and YouTube.
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Your grandma and your children are on YouTube

YouTube is the place where marketers
can target all age groups
from 13-18 to 65+.
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Hey ¥

Do you work on advertising?
Reasons to choose Humble as your next working place:

— Creativity

— A great working environment
— Work / Life Balance

— Never work on your birthday
— Free snacks and drinks

— Opportunity to work on various projects:
from TV campaigns to amazing TikToks!

— Pet friendly
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We are

Scroll Stoppers.

Thank you!
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